
BALTIC BRAND CONFERENCE 
APRIL 16TH 2015 

THE DIGITAL REVOLUTION 
IN THE PAPER INDUSTRY 



EUROPES FIRST E-COMMERCE PLATTFORM 
FOR PAPER AND PRINT RELATED SERVICES 

DATE OF BIRTH 
MAY 2012 



MAY 2011 HEADQUARTER OF 
THE WORLDS BIGGEST PAPER MERCHANT 



THE METAPAPER IDEA 

SELLING PAPER ONLINE 
TO DESIGNERS, CORPORATES, PRINTERS 

SIMPLE OFFERING 
TRANSPARENT PRICING 

ADDING SIMPLE PRINT SERVICES 
ONE BRAND



THE ANSWER: 
                         NO ONE BUYS PAPER ONLINE 
                         ONLY PRINTERS BUY PAPER 
                         THE MORE ARTICLES THE BETTER 
                         DIFFERENT PRICING FOR EVERYONE 
                         NO ADDITIONAL SERVICES NEEDED 

                                             MULTIPLE BRANDS ARE A MUST



THE ESTABLISHMENT BLUES 
ANTHONY GIDDENS 



CHALLENGES UP TO NOW 

NEW CONCEPT FOR THE MARKET 
NO HISTORY 

LACK OF CONFIDENCE 
OLD SCHOOL PRINTING HOUSES 



SUCCESS FACTORS UP TO NOW 

SIMPLE OFFERING 
GOOD PRODUCT QUALITY 

HYBRID SALES - NETWORKING 
FOCUSED BRANDING 

OPINION LEADER MARKETING 
USER EXPERIENCE 





METApaper Aufbau des 
Markenerscheinungsbildes











FUTURE SUCCESS FACTORS 

CONTENT COMMERCE 
SOCIAL COMMERCE 

B2B = B2C 
NETWORKING - OPEN TIES 

OPINION LEADER MARKETING 
CLEAR POSITIONING 



BY THE WAY… 
02ND OF APRIL 



THANKS


